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Transportation 2040
Public Involvement

As detailed in the CDTC Public Partic-
ipation Plan, the purpose of public in-
volvement in the transportation planning 
process is two-fold. First, the public must 
be provided reasonable ability to be 
informed, involved and to influence the 
decisions made by public officials. At the 
same time, public officials must be aware 
of community and stakeholder priorities 
in order to make decisions that balance 
technical and policy recommendations 
from transportation professionals with the 
values and preferences of citizens. 

The general procedure for developing 
the Public Involvement Strategy is to:

• Identify stakeholders; 
• Define the objectives of public  
 involvement for the project; and
• Select appropriate public involve- 
 ment activities. 

Identified Stakeholders
Transportation 2040 is the region-wide 
long range transportation plan.  Stake-
holders for this plan are therefore inclusive 
of all communities, citizens, businesses 

and interested community groups in Chel-
an and Douglas counties. 

Define Objectives
Public involvement for the development 
of Transportation 2040 was designed to 
achieve the following three objectives:

• Solicit feedback about the trans- 
 portation system from all stake- 
 holders including ideas, sugges- 
 tions, observations, opinions and  
 preferences;
• Raise awareness, disseminate  
 information and answer questions;  
 and
• Seek participation from tradition- 
 ally underrepresented groups in- 
 cluding minority, low-income and  
 non-English speaking populations.

Select Public Involvement Activities
With such a broad set of stakeholders 
covering a two-county metropolitan 
region of 110,000 people, CDTC deter-
mined that traditional community meet-
ings and open houses would not likely 
have achieved the objectives for public 
involvement, nor were the staff resources 
and time available for a sufficient num-
ber of special meetings or focus groups 

throughout the region. The best approach 
for achieving all three objectives was to 
reach out directly to individuals by con-
ducting public opinion survey research.

CDTC engaged the Washington State 
University Social and Economic Scienc-
es Research Center (SESRC) in order to 
conduct the public opinion survey in early 
2015. The primary benefit of employing 
statistically representative survey research 
for the purpose of public involvement is 
that it provides decision makers with an 
accurate understanding of the views of 
the public at-large, the “silent majority” 
who are unlikely to attend a public meet-
ing or to call-in with specific concerns or 
complaints. 

Careful survey design helped achieve 
most of the objectives for public involve-
ment, especially with regard to reaching 
traditionally underrepresented groups.  
However, surveys are not a useful method 
for disseminating information or answer-
ing questions. For this reason CDTC also 
conducted two public open houses once 
a complete draft of Transportation 2040 
was available, and relied heavily on the 
CDTC website as a means for providing 
ongoing, evolving and easy access to 
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information.

Public Opinion Survey
A total of 506 individuals participated in 
the survey, a large sample size resulting 
in a 95 percent confidence interval with 
results that provide an accurate repre-
sentation of the region’s population.  The 
survey design ensured that a minimum 
number of responses came from each zip 
code in the region, capturing responses 
from citizens in the urbanized area, rural 
areas and small cities and towns through-
out the region. 

Survey design further ensured strong 
representation of minority, low-income, 
elderly and non-English speaking popula-
tions.  This approach garnered far more 
engagement from underrepresented cit-
izens than more traditional public meet-
ings and open houses, and in a highly 
cost-effective manner. 

Almost 40 percent of survey respondents 
were from households earning less than 
$40,000 per year, the localized averaged 
threshold for low-income status under 
HUD programs.  

Nearly 16 percent of surveys were 

completed by respondents from Span-
ish-speaking households, which exceeds 
the overall percent of limited-English pop-
ulations per the 2010 Census. 

In addition to capturing the views of 
minority and low-income populations, 
the survey data allows for comparisons of 
responses to specific questions between 
various demographic groups.  For ex-
ample, opinions about several issues are 
notably different when comparing white 
males from households earning more than 
$40,000 per year to minorities and women 
from households earning less than $40,000 
per year. Examples are illustrated in the 
full survey report.

In addition to capturing responses to 
specific questions, the survey asked re-
spondents to describe any transportation 
issues they believe should be addressed. 
A total of 467 citizen comments were 
captured; 12 of those responses were 
provided in Spanish language. 

The complete survey report is available 
for public review on the CDTC website. 

Other Public Involvement Activities
• Print and Website Advertisement  

 in Wenatchee World on August  
 16, 2015 advertising Final Public  
 Comment Period (through Sep- 
 tember 4, 2015)
• Open House on August 19, 2015
• Open House on August 26, 2015
• News Radio live interview (KOHO)  
 about Transportation 2040 and  
 Public Comment Period on August  
 27, 2015 (excerpts repeated over  
 following week)
• Draft Transportation 2040 Plan and  
 supporting documents posted on  
 CDTC website
• CDTC Community Forum (email  
 list serve of interested citizens)  
 notified of all Council meetings  
 and open houses during the de- 
 velopment of Transportation 2040
• One written letter of comment  
 received from a citizen/business  
 owner (retained in file)


